TheStreet.com Selects ContextWeb to Enhance Revenue
Generation and Customer Satisfaction

RealMoney.com, Street Insight and RealMoney Pro Advisor

Included In Sites to Benefit from ContextWeb’s Real-Time, Contextual Advertisements

NEW YORK — December 19, 2005 - ContextWeb, a leading provider of high-precision,
real-time contextual advertising solutions, today announced that TheStreet.com, Inc.
(Nasdaq: TSCM), a leading Internet provider of financial commentary and analysis, will
display ContextWeb’s contextual advertisements on its leading Web sites including

“‘RealMoney.com,” and its flagship site, “TheStreet.com.”

ContextWeb’s contextual advertisements provide TheStreet.com, Inc. with an additional
source of revenue for all of its Web sites. ContextWeb’s solution, ContextAd, uses both
category and keywords for analysis and matching to deliver the most contextually
relevant advertisements in real-time. This method allows TheStreet.com to target

customers at a granular level that other contextual solutions cannot achieve.

“ContextWeb’s contextually based method will provide TheStreet.com with an innovative
approach to online advertising,” said Tom O’Regan, vice president of sales for
TheStreet.com. “ContextWeb’s real-time contextualization will allow us to display the
most relevant ads for each user, thereby maximizing the success of each ad campaign

and, at the same time, improving each user’s experience.”

ContextAd™ is the industry’s first real-time and fully-automated solution and can serve
contextually relevant advertisements to the most motivated potential customer in as little
as 20 milliseconds. ContextAd delivers unprecedented accuracy and ensures four to six

times greater likelihood that advertisements will be clicked and lead to sales.



