ContextWeb Named a Red Herring 100 Winner

Award Recognizes the 100 Private Technology Firms in North America
Driving the Future of Technology
NEW YORK — May 22, 2006 — ContextWeb today announced that it has been selected as a
winner of the annual “Red Herring 100 North America” award by Red Herring magazine. This list
of 100 privately held companies in North America recognizes those that play a leading role in

innovating the technology business. To view the full list, please visit www.redherring.com.

As one of the winners, Anand Subramanian, CEO of ContextWeb, will present the company at
the exclusive Red Herring Spring 2006 CEO summit, May 23-25 in Monterey, California, where
a select group of 300 technology entrepreneurs, investors, and corporate developers will gather

to be the first to meet this next wave of disruptive technology companies.

Disruptive technologies and business plans

“With venture capital flowing again, we’re seeing a lot of innovative new companies taking on
the established players with disruptive technologies and innovative business plans,” said Joel
Dreyfuss, Editor-in-Chief of Red Herring. “The Red Herring 100 North America companies,
among them ContextWeb, are pushing and breaking the boundaries of the technology business

and we are excited to report on their success stories.”

“The Red Herring 100 North America award signifies ContextWeb’s dedication to innovation in
the contextual online advertising space,” said Anand Subramanian. “We are proud to be listed
as a winner with many other outstanding companies.”

ContextWeb’s contextual advertising technology, ContextAd™

, Is the industry’s first real-time
and fully-automated solution, enabling instant analysis of Web site content and matching of
contextually relevant advertisements with the highest appeal to viewers. ContextAd can serve
contextually relevant advertisements to the most motivated potential customer in as little as 20

milliseconds. ContextAd uses both content and keywords for analysis and matching, delivering



